
MCM 346 Theories of Mass Communication (3 Credit Hours) 

Course Objectives 

1. The present course provides the students an understanding of the mass 

communication from the theoretical lenses. It will adopt a case base and practical 

approach where students will not only able to learn the theories but will also be able 

to understand how these describe, define and influence the media systems. The 

theoretical orientation of this course will help student to understand the mechanics 

that drive and/or affect mass communication. 

Learning Outcomes 

2. After completion of course, students shall be able to: 

a. Understand the different theories of communication 

b. Analyze the effect of these theories on media content or audiences. 

c. Apply these theories to different scenarios of media and communication on 

communal and societal level. 

3. Contents 

a. Introduction to Mass Communication Theory 

b. Mass Communication  Theory 

c. Era of Mass Society and Mass Culture 

(1) The Rise of Media Industries and Mass Society Theory  

(2) The Rise of Media Theory in the Age of Propaganda 

(3) Normative Theories of Mass Communication 

d. Pertinent Theories in Communication 

(1) Symbolic Interaction Theory 

(2) Coordinated Management of Meaning 

(3) Cognitive dissonance theory 

(4) Expectancy Violation Theory 

(5) Uncertainty Reduction theory 

(6) Social Penetration Theory 

(7) Social Exchange Theory 

(8) Agenda Setting Theory 

(9) Theory of Media Influence 
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